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OUR JOURNEY
The Sheffield College is a further and  
higher education college that provides 
high-quality academic, vocational and 
professional qualifications to approximately 
15,000 young people and adults a year.  

Our mission is transforming lives  
through learning 

15,000
young people 

and adults  
a year 

5,700
students aged 

16 to 18

230
active T Level 

students

8
T Level routes

14
occupational 
specialisms

GOOD
Ofsted 

graded 2023 

The college, which is Ofsted  
graded ‘good’, enhances 
qualifications, skills and 
employability across the region,  
from a number of campuses  
and sites across the city.

Approximately 5,700 of our  
students are aged 16 to 18 and  
on a recognised study programme.  
We currently have 230 active  
T Level students completing their  
first or second year of study. 
We started our T Level journey  
in September 2023 and currently 
offer 8 T Level routes and  
14 occupational specialisms. 
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KEY STAKEHOLDER 
GROUPS
To help us prioritise and differentiate  
what we wanted to say, it was important 
to us to clearly define who we were going 
to target with our messaging. 
This also helped us to create plans for  
each audience. 

Our key stakeholder groups of focus were:

	 Key	regional	stakeholders	with	influence

 Young people

 Parents of young people

 Staff

 Schools and careers staff
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Be clear on who you’re 
saying what to and  
don’t deviate. 
Map out plans for  
each audience and  
stick to them.

TOP

TIP



Interview  
evenings

Enrolment  
and induction

Open days and 
application

Schools and 
community 
engagement activity

 – Website
 – Social media
 – Year 10 tasters

Keep  
warm  

activity

MILESTONES AND AIMS
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We identified three clear aims  
for our audiences:

1 Raise awareness around the new qualifications  
and who they’re suitable for

2 Inform and educate about how T Levels are different,  
what opportunities and benefits they bring

3 Convert to application, enrolment, finding out more  
about placements as an employer or embracing T Levels  
as a member of staff

 
We relentlessly embedded T Levels into every key part  
of our college cycle. This was focused primarily around  
the recruitment year:

Make sure teams  
lead with T Levels as 
the stand out technical 
qualification at all 
recruitment opportunities 
rather than just an 
alternative to an  
existing qualification. 
Sell the benefits they will 
bring to students and  
how they are different.

TOP

TIP



KEY MESSAGES  
AND AREAS OF FOCUS 

Resource was focused around the 
following key messages, all with clear  
call to action. 
Please click on the links to see some  
real-life examples:
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Establish and be clear on 
what your key messages 
are and focus on them.
Ignore the noise or 
temptation to do what 
others are doing and 
spend time embedding 
the important themes  
and messages.

TOP

TIP

	Tangible	benefits	of	T	Levels	 
 e.g. career options, salaries, what  
 employers think of them

 Employer links and opportunities

 Real case studies and student voice

 Our state-of-the-art facilities 

	 What	a	T	Level	involves	and	who 
 should think about studying one

https://www.sheffcol.ac.uk/news/how-t-levels-can-lead-you-to-your-dream-career
https://www.linkedin.com/posts/sarah-braddon-7617741a1_tlevel-bridgetostudents-industryplacement-activity-7257701789762818048-dML1?utm_source=share&utm_medium=member_desktop&rcm=ACoAAEpwG_8BCkjEjk81-kcIa3h2z7RSDgvqA8Q
https://i.ytimg.com/vi/H_USp3_HOgo/hqdefault.jpg?sqp=-oaymwExCOADEI4CSFryq4qpAyMIARUAAIhCGAHwAQH4Af4JgALQBYoCDAgAEAEYViBlKGUwDw==&rs=AOn4CLDajAYgYJxHqU9HqJ25aw-kTIDDLA
https://www.instagram.com/reel/CyTcFXIIcWL/?hl=en
https://www.sheffcol.ac.uk/news/why-study-a-t-level


COLLABORATION IS KEY
From the start we committed to senior, 
cross-college ownership of T Level 
implementation. 
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Find out more below about some collaborative efforts  
that worked well for us:

Early on in our journey we formed 
a T Level Implementation Steering 
Group with representation from key 
workstreams including: curriculum, 
marketing and learner recruitment, 
people development, employer 
engagement, exams and other key 
professional services teams. 

The key theme that was embedded  
throughout our approach was that  
T Levels needed a whole college 
approach and there was senior 
accountability at each workstream 
level. 

Curriculum input

Employer engagement

Estates projects

Open days and application

CPD and staff  
development and training 
should be for all – not just 
focused on curriculum. 
The more professional 
services teams know 
and understand about  
T Levels, the better  
job they can do.

TOP

TIP

https://www.sheffcol.ac.uk/news/students-get-set-to-go-global-with-international-industry-placements
https://www.linkedin.com/posts/sheffield-digital-limited_t-level-student-martin-chadzamira-case-activity-7244643046577856513-bnOb/?utm_source=share&utm_medium=member_ios&rcm=ACoAAAbnsuYBJs3GUQ83joxfWejhnPUQTooBgis
https://www.sheffcol.ac.uk/news/new-outdoor-classroom-for-t-level-students-at-the-sheffield-college
https://www.linkedin.com/posts/the-sheffield-college_tlevelthursday-tlevelthursday-activity-7295728437107838977-x4OW?utm_source=share&utm_medium=member_desktop&rcm=ACoAAEpwG_8BCkjEjk81-kcIa3h2z7RSDgvqA8Q


BE RELENTLESS –  
IDEAS FOR CREATING  
HIGH-QUALITY CONTENT

The Sheffield College  |  T Levels 

7  www.sheffcol.ac.uk/courses/t-levels

You don’t need lots of 
budget to create high 
impact content. 
Choose spending time  
on high quality content 
and re-using it over  
a high volume of low 
impact activity which  
lacks substance.

TOP

TIP

We were relentless in our 
approach	of	raising	the	profile	 
of	T	Levels.	

We unapologetically embedded  
T Levels into every single college 
channel and platform, and spent  
time creating high-quality content  
that had impact across our market 
groups, from parents to staff and 
key regional stakeholders.



HAVE A LOOK  
AT SOME EXAMPLES
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Embed into  
absolutely  
everything

Make the most  
of every opportunity

Influence curriculum  
and work together

Be visual and  
create physical  
presence – make  
T Levels hard  
to miss

Celebrate good  
news and influence

WHAT IS A T LEVEL?

WHERE CAN I FIND 

OUT MORE?

Meet our Senior Team 
Careers with us 
Our Mission, Vision and Values 
Information for schools 
Information for employers 

Public information and policies 
Partners, funders and awarding bodies 
 

Accessibility statement 
Privacy and cookies 
Site map 
Contact us 
 

© The Sheffield College 

T Levels are a brand new two-year 
qualification which can be studied after 
you finish school instead of A Levels, 
Apprenticeships or vocational study 
programmes. They have been created 
with top employers, and mix classroom 
learning and industry experience, so that 
you get the skills and knowledge to help 
you progress into your dream career.

WHY STUDY A  

T LEVEL?

WHAT CAN YOU 

STUDY?

✺  80% classroom learning 

✺  20% workplace learning 

✺  45-day real work placement 

✺  One T Level is the equivalent of three A Levels 

✺  The opportunity to try different job roles and 
explore different career options 

✺  Gain transferrable technical skills 

✺  Build essential skills desired by employers, such 
as teamwork and communication 

✺  Available across a number of key industries

At The Sheffield College, you can 
study T Levels in the following areas, 
aligned to the following careers:

✺  Bricklaying 

✺  Building Services Design 

✺  Carpentry and Joinery 

✺  Civil Engineering

CONSTRUCTION

✺  Digital Infrastructure 

✺  Digital Production

DIGITAL

✺  Early Years Educator 

EDUCATION AND CHILDCARE

✺  Laboratory Sciences 

✺  Supporting the Adult Nursing Team

HEALTH AND SCIENCE

✺  Electrical Engineering 

✺  Mechanical Engineering

ENGINEERING AND MANUFACTURING

✺  Business Support

BUSINESS AND ADMIN

ENTRY 

REQUIREMENTS

As T Levels are equivalent to a Level 3 qualification, 
most subjects will have minimum entry requirements of 
five GCSEs at grade C/4 or above, including English 
Language and Maths. 
Each T Level has specific entry requirements that can 
be viewed on our website.

The best way to find out more about studying T Levels 
at The Sheffield College is to visit an Open Day and 
speak to our Tutors. 
This year, we have Open Days on:

We also have a number of Sector Open Days later in 
the year. Please visit our website for more information 
about these www.sheffcol.ac.uk/open-days

If you love the sound of studying T Levels but don’t have the grades to do 
one yet, don’t worry. 

Our T Level Transition programmes will help you prepare to study one in 
just one year! 

Ask us about these at one of our Open Days.

IF YOU WANT TO STUDY A T LEVEL BUT 

DON’T HAVE THE ENTRY REQUIREMENTS#

18

TH

Wednesday

October 2023

1�

TH

Thursday

November 2023

CITY, HILLSBOROUGH AND 

OLIVE GROVE CAMPUSES 

4PM – 7PM

Maximise 
student voice

CLICK	HERE 
TO	VIEW	EXAMPLE

CLICK	HERE 
TO	VIEW	EXAMPLE

CLICK	HERE 
TO	VIEW	EXAMPLE

CLICK	HERE 
TO	VIEW	EXAMPLE

CLICK	HERE 
TO	VIEW	EXAMPLE

CLICK	HERE 
TO	VIEW	EXAMPLE

CLICK	HERE 
TO	VIEW	EXAMPLE

https://www.sheffcol.ac.uk/news/the-sheffield-college-student-shares-t-level-insights-with-nursing-chiefs
https://www.sheffcol.ac.uk/uploads/documents/T%20Level%20-%20Visual%20examples.pdf
https://www.sheffcol.ac.uk/news/students-get-set-to-go-global-with-international-industry-placements
https://www.sheffcol.ac.uk/news/new-secretary-of-state-for-education-visits-the-sheffield-college-in-national-first
https://mailchi.mp/8415c18093c4/students-first-winter-2024
https://www.youtube.com/watch?v=H_USp3_HOgo
https://www.sheffcol.ac.uk/courses/t-levels


GET IN TOUCH
If you have any questions or ideas  
you would like to share, contact  
marketing@sheffcol.ac.uk for  
more information.


